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FOOD & FARMING CAMPAIGN REACHES THOUSANDS AT INGLISTON

SCOTLAND’S POLITICAL PARTIES SIGN UP 

NFU Scotland’s campaign to raise awareness of the benefits of buying local food and supporting Scottish farming will reach tens of thousands of visitors to the Royal Highland Show at Ingliston over the next four days.

The “What’s on your plate?” campaign (www.whatsonyourplate.co.uk), which highlights the quality of Scottish food and drink, as well as the environmental, animal welfare, health and social benefits of buying Scottish, has received significant boost with MSPs from every political party signing up to the campaign. 

Over the course of the Royal Highland Show, NFUS will be distributing tens of thousands of leaflets to the public highlighting the steps they can take to support the campaign and the local food and farming industry.  These steps include:

1. Look for the label and choose Scottish

2. Ask your local school or hospital about sourcing fresh local produce

3. Shop at local butchers/grocers/bakers and farmers’ markets or farm shops

4. Ask your child’s school to arrange a farm visit

5. Buy in season

In addition, events are already happening around Scotland as part of the campaign.  These include activity at farmers’ markets, school visits on farm, barbeque cook-outs and even farmers heading to a rock festival to spread the word.

NFUS President Jim McLaren said:

“The momentum behind the campaign is building day by day.  The Highland Show is one of the best opportunities every year to reconnect people with farming and food production and we expect to reach tens of thousands of people over the coming days with the campaign’s message.

More/…

2/…

“Tonight, the Scottish Parliament debates the subject of local food and the support we have received from MSPs of all party colours is important political recognition that local food and farming can deliver huge benefits to the whole nation.

“We are asking the public to sign the pledge and support the campaign.  We want them to think about the simple steps they can take, which will not only ensure they choose quality food and drink, produced to the highest standards, but which can help tackle climate change, protect the countryside and support family businesses at the same time.”

NOTES TO EDITORS

· Promotional material, logo and photographs associated with the campaign are available by calling 0131 472 4000.

· The What’s on your Plate? website can be accessed at www.whatsonyourplate.co.uk
· NFUS is encouraging everyone to click on “Take the Pledge” via the website and lend their personal support to the campaign.
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