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WHAT’S ON YOUR PLATE? CAMPAIGN REACHES SOUTH WEST

Visitors to The Murray Arms Hotel in Gatehouse of Fleet over the next few months will be treated not only to a superb meal, but also to a new and interesting learning experience. They will have the chance to learn more about Scottish food and about the specific producers who supply the meals that are served at the hotel.  

Local farmer and NFU Scotland member, Peter Murray-Usher, who runs The Murray Arms Hotel has set up a small display in the restaurant providing information for customers about the NFU Scotland What’s on your Plate? campaign and also about some of the hotel’s local suppliers.

The new campaign: ‘What’s on your Plate?’, highlights not only the quality of Scottish food and drink, but the environmental, animal welfare, health and social benefits of buying Scottish food.

At the hotel, there is also the chance to enter a competition to guess the ‘food miles’ some of the hotel’s products have travelled. The hotel has also taken the opportunity to raise awareness of the campaign at the local Farmers’ Market which they host in the hotel’s courtyard on the first Saturday of each month.

Speaking about the initiative, Mr Murray-Usher said:

“Our Farmers’ Market has now been going for just under a year and is proving very popular. We are actually developing the partnership further and will be showcasing some of the producers’ products on our menu by way of further promotion.

“Agriculture is the backbone of rural communities in this area and so we are highly impressed by how supportive people are when it comes to the What’s on your Plate? campaign. Many people really seem to take the message on board and make a conscious effort to look for Scottish food when they go shopping or when eating out.

“I would encourage everyone to look at the campaign website www.whatsonyourplate.co.uk and join the thousands of other people from Scotland and around the world who have signed the pledge to support Scottish food and farming.”
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NOTES TO EDITORS

· For more information about The Murray Arms Hotel and its Farmers’ Market, please visit www.murrayarmshotel.co.uk or call 01557 814207.

· If you run a hotel or restaurant that is keen to promote the campaign, please contact Anna Davies on 0131 472 4020.

· NFU Scotland’s ‘What’s on your Plate?’ is a high profile, national campaign to encourage people to choose Scottish food and drink.  The food and farming campaign highlights not only the quality of Scottish food and drink, but the environmental, animal welfare, health and social benefits of buying Scottish food.

The campaign encourages people to think about their food and drink choices and the positive impact they can have on the nation.  The campaign is being led by farmers from across Scotland, and involves a range of events from school visits to farms, to information campaigns outside supermarkets and the Scottish Parliament.  The campaign highlights the five key steps people can take to back the future of Scottish food and farming:

1. Look for the label and choose Scottish;

2. Ask your local school or hospital about sourcing fresh local produce;

3. Shop at local butchers/grocers/bakers and farmers’ markets or farm shops; 

4. Ask your child’s school to arrange a farm visit; 

5. Buy in season.
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